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Abstract

The objectives of this research were 1) To study the socio-
economic and consumer behavior of buying tomato juice products, 2)
To analyze the different of economic, social and consumer behavior,
and 3) To analyze of optimal tomato juice attributes for defined
consumer market segment. First technique was used Kano Model for
the analysis. And then used general information for cluster analysis and
then used conjoint analysis technique was used for the analysis. The
results that the most of consumers are female, 20-30 years old,
bachelor degree, salary average between 20,001-35,000 baht/month,
single and no congenital disease and the most of consumers have a
reason to choose tomato juice for healthy and beautiful, drink average
1-2 twice a week pay around less than 50 baht/weeks. The results
found that attributes that attractive have 4 attributes are concentration
of tomato juice, tomato juice mixed juice, tomato juice that low
sodium and tomato juice add collagen or vitamin. For attributes that
one-dimensinal is labeling information of tomato juice. The results from
the cluster analysis showed that consumer were divided into 3 groups.
The first group of consumer, gave importance and received highest
satisfaction were add more specific attributes of tomato juice. Second
group of consumer, gave importance and received highest satisfaction

were labeling information of tomato juice. Final group of consumer,
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gave importance and received highest satisfaction were concentration

of tomato juice.

The research suggested that entrepreneurs need to concern
about concentration of tomato juice, tomato juice that have to add
more specific attributes and labeling information of tomato juice also.

Because these make consumer get most satisfaction.

Keyword: Optimal Tomato Juice Product Attributes, Defined Consumer

Market, Tomato juice
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fian: Berger et al (1993)
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3. Wsunaulufeusn 433 45 18 364 97 43 100

4. \iupoaaaukazdanfiv 385 93 15 348 97 62 100 A
7199)

5. NYULUTIYENALUUY 258 70 05 563 47 57 100 |
6. Mwanuwallaualsy 240 23 28 550 64 95 100 |

1. mumusmﬁwmﬂwmﬂ 26.3 6.8 33 555 44 3.7 100 |
8. wansdoyatieafyu 285 313 68 278 32 24 100 O
NARAN

9. Liildingiude 245 205 45 443 40 22 100 |
10. nasilouzidowme 162 32 14 484 255 53 100 |

11. yMannusewdeawnidn 344 54 23 494 30 55 100 |
12. finsudenaudansnzv 43 15 03 315 518 36 100 R

MU AIUNLNEDIF AN walATkanalUAI5197 3
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NUUEIAINlAUIAUAIANRanelanazA1A Ll e e

IS 14 1 2

uwiavAuanvazlagiAAuianelagirtegsening 0 - 1 dAudilng 1

[ % 1% 1 a1 12

wanendanuianelagnnlunesnduiugiaianuluienelaianglng -1
wanaindaauldfeanelongraun wulunisanwindedl dnansuand
audnsurnsLansteyaisafundnsusiiusdomainariliinauis
nelaifindu 063  uddwandusilifinudnuuedinainazyiliguilaalifs

W lANUIUDY 0.4 1Waneunu 1 Aduandlunis1e 6

M50 6: wansAwIAIANisnelawaAAulifanelaluauan vy

M99
AANUNIND 1R Arrulinnela

AuGBINTsTiisanandaudt (A+O)/(A+O+M+1)  (O+M)/((A+O+M+1)x(-1))
1. aududuvesiundama 0.69 -0.21
2. fidrunauimaldvingy 0.53 -0.06
3. Uanauleifeun 0.56 -0.07
4. \iuAARAY 0.57 -0.13
5. NYULUTTYNALUUY 0.37 -0.08
6. MWANWAILIANEINU 0.31 -0.06
7. YUNAUTINUAINTIAY 0.36 -0.11
8. uanetayaniulavuinig 0.63 -0.40
9. Liildingiude 0.48 -0.27
10. nausieuzTawme 0.28 -0.07
11. Minuzivawmesauniin 0.43 -0.08
12. fnsusiandudansiei 0.13 -0.04

7141 : YIINANTAIUIY
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Cluster analysis agldvayaaninilulunisuiangu eanilu 3 nqu fail
nauM 1 491w 190 AU Nqud 2 91wiu 17 AU wagnauin 3 1371u3u 193

AU

1
6 % a

g1 5 NMTIeTerRudnyusniinadenuianelaveusing

lngldmataaily sinlansuaudnwaengusinaiugilawmealiaiudfay

Al T unANEN BUERIUNITIATIENTIN 19Ren151991 7

M19197 7: AENYY SEAUTBIAMEaNYME WaggUluuauduTuS

AENYE szfuadtn nastiindnuas  Usunadwiden  wanedeya
gy NiAY NARAN

PE1OLY 2 3 2 3

DBUNLLAAE 1: C1 1: Al 1: 51 1: N1

JEAU 2:C2 2: A2 2:52 2:N2

ABANYAY 3:A3 3:N3

ANEUNUSYBY  Discrete Discrete Discrete Discrete

LUUANADY

A47: W1nEaIelngmAtAAN LY

NUELAR): C1 D FEAUAUULTY 100%
C2 A9 FEAUANULITNTUTIDENIT 100%
Al fio tusdomenauinalivingy
A2 fio husdamafiuroaanausasiniiuseg
A3 Ao tuzdomedaug
S1 fio Usuaslaieusn
S2 Ao USunaulsinuuuns
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Ao Toyanula¥uINIg
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Ao LL’ﬁ(ﬂ\‘]Lﬂ%@ﬂ%ﬂ’]ﬂ%Uﬁ@Qﬂmﬂ’]WLLﬁ%ﬂﬂWﬁ;ﬁnu

=

ululaiavued

36 YA (2x3%x2x3) LLasam'«j”]muﬁqmQmﬁﬂwmﬂmﬁ% Full Fractional Factorial

Design  vibnilaynvesnudnuueivinzamwvae 9 3a  Milulvgneu

LuvgERUNInsEsasuielglun1sIAsIEALUL Conjoint MUAIS19N 8

M13197 8: LARITBLAYARMANYY

Card  s¥fuadty asuiivdnwne  VGunaludon  uansdoyandadusi
D LI, G
1 WUNUY 100% Winaeaaau/  luifeusi ToyanulnvuIn1g
RlZary
2 \INdy 100% thugidemadiug  Tefoush VoyanmUsElewl
3 foondn 100%  wewdwaldviedu  Tuideush Toyannuszlevi
4 foond1 100%  dwedowediug  Imfeuund Joyanularuinig
5 foundn 100%  LiuAeaa1Lau/  lufous LASB U185V
T AN
6 LWUTU 100% dasfemadug  laioush VRV EREERIERE
AN
7 \iuUy 100% wasniwaliolingy  Tewdous Joyanulnwuinig
8 \iuUy 100% wasniwalolindy  Tedeuund 1A30INU185UT04
AN
9 \UuUy 100% Winaeaaiau/ Indouund Joyanuuszlevi

AM3U

AU: INAISANN
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HAYDINTIATIENTIU (Conjoint Analysis) wudn naudl 1 guslaalu

1
a U

ANUEIAYAUNI TN ANAN YU YBIUINTBMANINTIEA FakanslunIng 1
naud 2 inudidgyiunisuanadeyanednudeyanandusiinugdomenin

v

U U

ign Aandbunni 2 wagngui 3 guslaalinnudAyiuseauannududy

NN FaanIluNINg 3

Al 1: anudifgyvasdaduniumies venhuzllamavedusinangy 1

Importance summary

40

30+

20

Averaged Importance

104

T T T T
CONG ADD S0DIUM MNUTR

Factor

AU7: INASANWN

Ngwn: CONG A seaumuiudurasiiuziame
ADD Ao NsiLAMENYMEiAYYRNNULIUBINA
SODIUM  fiB Usunaulaidiey

1

NUTR @ nswansdayaiienfiundndaiinuzame
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Importance summary

40

304
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Averaged Importance
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Factor

AU INASANWN
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Importance summary
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Averaged Importance
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