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Abstract

In this thesis, the researcher examines the behaviors and factors
determining the decision of Bangkok Metropolis users of mobile phone
networks to use fourth generation (4G) mobile phone network services. In
carrying out this investigation, the researcher utilized a questionnaire to
collect germane data from 400 Bangkok Metropolis users of mobile
phone network services in March 2017. In regard to the mobile phone
network behaviors of these users, the following was found: A plurality of
more than a third used the AIS network (36.75 percent) with a plurality of
a little more than a third (33.50 percent) paying average monthly service
charges of 401 to 600 baht. Insofar as concern services used, a super
majority of slightly more than four fifths (80.25 percent) used Internet and
telephone services. A large supermajority of slightly more than nine
tenths (91.25 percent) purchased subscriber identification module (SIM)
cards from AIS, TRUE, and DTAC service centers. In analyzing decision

making in respect to using mobile phone network services, the researcher
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utilized the conjoint analysis method. Thus, user satisfaction was

analyzed in terms of four conditions as follows:

(1) In regard to the decision to use services, a plurality of slightly
more than three tenths (30.19 percent) ranked network coverage as the

most important service.

(2) In respect to service fee payments, the importance of pre-
paid SIM cards was deemed important by a plurality of nearly a quarter

at 24.19 percent.

(3) Concerning service fee payment channels, the importance of
direct payment was ranked by slightly less than a quarter at 23.49

percent.

(4) Insofar as concerns the quality of services provided by sales
persons vending SIM cards and providing other SIM card services,
importance was ranked by slightly more than a fifth (21.68 percent),
thereby showing it had the lowest level of importance for the decision

makers surveyed.

Keywords: Mobile network service provider, 4G, Cellular network
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